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business.

management, channel management, and advertising management.

This course is designed to introduce Marketing Management, which is one of the four major functional areas in
The main objectives of the course is to enable students to enhance strategic mind and to provide
foundations for advanced marketing courses such as marketing research, consumer behavior, new product

Main topics addressed in this course are

marketing concept, process of marketing strategy planning, consumer analysis, situational analysis, market
segmentation, targeting strategy, positioning strategy, and introduction to four functional areas including
product management, channel management, promotion management, and pricing management.
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[:] PBL(Problem Based Learning) [:] CBL(Case Based Learning)

[:] TBL(Team Based Learning) [:] UR{Undergraduate Research)
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Introduction and Marketing concept
Company and Marketing strategy
Marketing in the digital age
Marketing environment

Marketing information

Customer behavior

Market segmentation

Mid-term exam

Targeting, positioning

Product strategy

New product development
Channel strategy

Retailing and wholesaling
Promotion strategy

Pricing strategy

Final exam
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