3% O 4| CHOH
' "1' r'“"m 2021 SHAE 1 87| 29 A & A

PAge] i 5= stE(0]2) YHM3040 - 01
HESELA 2021-01-20 18:56:53 XNEHA 2021-02-17 20:10:02
i/ E=1 CEEIEEREE 3 3
g4 41531 ZofA|Zt 512,3,45
u g o1 & 5 saastoet A
AFH  yze a9 AN |
Email 3
moaze
HL g Do =1 cTRor s L=y
QH‘%’%‘/{—S—%Q =SS = =284 SN FEESEE
40 20 40
YA Health administration
This course aims to improve the theoretical knowledge and practical skills for
aoj2E managing medical tourism business. We will deal with the successful strategy
O 7FR of leading countries like Thiland, Singapore, and India. And then we will
= discuss the issue of how to develop marketing strategy for Korean medical
tourism.
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Syllabus in English

This course aims to improve the theoretical knowledge and practical skills for
managing medical tourism business. We will deal with the successful strategy
of leading countries like Thiland, Singapore, and India. And then we will
discuss the issue of how to develop marketing strategy for Korean medical
tourism.
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